
Your Community is Our Community 
We believe that using our corporate giving programs to enrich the communities in which we do 

business is important. In fact, giving back to the communities in which we live and work is a foundational 
part of our company culture, and is at the heart of what we do.

We are very fortunate to be able to give to local, regional, and national organizations throughout the country through 
our corporate giving program, the Energy Transfer/Sunoco Foundation, and our local outreach programs. Together, 
they allow us to make a direct impact on those who live in the thousands of communities through which our more than 
90,000 miles of pipelines pass. 

For us, community investment is more than just money. It is also encouraging our employees to contribute their time and 
talents to worthy causes that are meaningful to them through volunteering, serving on boards, and raising money. 

We hope that our community investment efforts help existing programs thrive and encourage the development of new 
programs so individuals and families receive the respect and support they deserve. 

Corporate Giv ing Program 

Our corporate giving efforts focus on nonprofit, 501(c)(3) organizations across the U.S. that address 
community needs, support vulnerable groups and provide enrichment opportunities. 

The categor ies  inc lude:
• Children’s Causes/Youth Services
• Disaster Relief
• Homelessness and Hunger Relief
• First Responders and Military

Examples of  Corporate Giv ing & Sponsorship Engagement  in  2019 inc luded:
• $2 million to MD Anderson Children’s Cancer Hospital
• $185,000 to Special Olympics Pennsylvania and Texas
• $1.5 million to the City of the Mandan in North Dakota for library refurbishment
• $3 million towards the University of Mary’s new engineering facility
• $110,000 to the Salvation Army
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Innovat ive Partnership Giv ing 

We enjoy finding creative ways to supplement our social investment initiatives to broaden the 
reach of our support of vulnerable populations. We do this through strategic sponsorships such as 
our partnerships with select sports organizations that allow us to tap into their broad fanbases and 
philanthropic endeavors for awareness. We develop unique giving programs with each organization 
that is specific to the local area. Some are standalone programs and others are executed through the 
team’s foundation. 

Examples in  2019 inc luded:
• $200,000 to the Texas Ranger Youth Academy for kids in Dallas’s urban communities
• $55,000 to Got Our Troops Foundation through partnership with the New Orleans Saints
• $30,000 to the Philly’s Home Run Derby for children throughout Pennsylvania
• $10,000 to the Houston Astros Foundation to support urban youth baseball programs

Energy Transfer/Sunoco Foundat ion 

The Energy Transfer/Sunoco Foundation provides annual support to 501(c)(3) organizations in addition 
to our Corporate Giving Program. The selection process for donations is overseen by Energy Transfer’s 
Charitable Contributions Committee, and are determined by their fit within our focus areas and 
ongoing effectiveness. We regularly review reports provided by the organizations and hold annual 
meetings to discuss key initiatives and results achieved with our funding. In 2019, the Foundation 
supported 10 organizations totaling nearly $1.7 million dollars.

Examples of  donat ions that  the Foundat ion provided or  supported in  2019 inc luded:
• $250,000 to Philabundance in Pennsylvania
• $762,000 to the American Red Cross 
• $50,000 to Mercy Street for mentoring and sports programming for underserved children 
• $25,000 to the Fisher House Foundation
• $100,000 to Food Banks in Houston, San Antonio and North Texas

Business Segment  & Capita l  Project  Community  Support 

Our employees are spread across 33 states, living and working in thousands of communities with 
varying economic conditions, resources and needs. Recognizing that our employees are best suited to 
understand local needs, we annually budget funds for our business segments and operating regions to 
distribute to community organizations and initiatives. 

In addition, we make community investments in areas where our major growth projects are under 
construction or recently in-service. Recipient organizations are identified by community needs and in 
coordination with local stakeholders in the project area. This includes are First Responder fund along 
our Mariner East pipeline assets in Pennsylvania and Ohio. In 2019, our business segment and capital 
project support totaled more than $2.1 million. 

Examples of  business segment  and capita l  project  support  in  2019 inc lude:
• $306,000 to Smiles in the Playground Accessible Park in Pennsylvania 
• $1 million to First Responders across the Dakota Access Pipeline four-state route
• $50,000 to the FFA Foundation in North Dakota, South Dakota, Iowa and Illinois
• $25,000 to The Golden Triangle Empowerment Center in Port Arthur, TX
• $140,000 to 25 Pennsylvania Little League organizations across our Mariner East 2 Pipeline route 
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Our  People Make the Di f ference 

We strive to be a good corporate citizen. Each year, thousands of our dedicated employees across the 
country tirelessly volunteer to make life a little brighter for individuals and families who stand to benefit 
the most. 

Our employees volunteered more than 6,000 hours through company-sponsored events, making 2019 
a record year for the company. This is an increase of more than 2,000 volunteer hours from 2018.

Examples of  employee volunteer  events  in  2019 inc luded:
• Consumer Energy Alliance Energy Day
• Houston Arboretum and Nature Center
• Meals on Wheels Programs
• Philabundance 
• Readers to Leaders
• Rebuilding Together Houston
• Salvation Army’s Red Kettle Campaign
• San Antonio Children’s Shelter 
• Sky High for Kids 
• Sleep in Heavenly Peace
• The Stewpot
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(1) Environmental Aid category includes 
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conservation partnership with Ducks Unlimited.
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